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	Campus


	Program
	How Student Behavior Influenced

	Bakersfield
	Oksoberfest Program
	This program was sponsored during the National Collegiate Alcohol Awareness week of October 21-25, 2002. The weeklong event was developed to support students who choose not to drink, promote drinking safety for those who do drink and are of legal age, and to show that there are nonalcoholic ways to have fun. 



	Channel Islands
	Opened to students Fall 2002.  
	The campus alcohol policy has been in effect for 2002-03, the first year this new campus enrolled students. Data about the effect of the campus alcohol policy will be provided in the next biennial report. 



	Chico
	“Did you Know” 
	This social norms marketing campaign was part of the Alcohol Poisoning Campaign which trained resident assistants, sports clubs, first-time freshmen, student organizations, and clubs on campus to recognize the signs and symptoms of alcohol poisoning and what to do in a crisis situation. 



	Dominguez Hills
	Use of Fatal Vision Goggles
	Fatal Vision Goggles simulate various levels of intoxication. Working with the campus police, Dominguez Hills has simulated a Sobriety Chick Point at its Health Fairs and on its “Vendor Walkway.” Students are asked to put on the goggles and then the officers conduct a field sobriety check. The police speak to the students about the risks involved in drinking and driving. 



	Fresno
	Campus-Community Alcohol Advisory Council
	This campus-community coalition has created much greater collaboration and cooperation with local education and law enforcement agencies to address issues related to excessive drinking and student alcohol abuse on and near the campus. 



	Fullerton


	Partnership between CSU Fullerton and community agencies Community Service Programs and Project PATH North.


	These agencies, which are funded through state grants and contracts, work closely with the campus offices of Greek Life, Residence Life, New Student Orientation, Campus Dining, and the Alcohol and Other Drug Advisory Committee. The community agencies have provided a number of programs, including an alcohol education presentation for students in residence halls, responsible Alcohol Service Training for the campus catering and food service departments, assistance with the Student Health and Counseling Center alcohol education events, provided a “club drugs” presentation to the fraternity system, and will be working with the New Student Orientation Program in developing educational components for the summer 2003 orientation programs for new students and their parents. 



	Hayward
	Alcohol Advisory Council
	The Alcohol Advisory Council developed an Alcohol and Other Drug policy. Working subcommittees implemented alcohol education, prevention, and enforcement programs through campuswide policy dissemination, staff training, and social norms campaigns. As an example, the campus will have discussed alcohol issues with all student athletes, parents of incoming students during orientation, and all new incoming students. 



	Humboldt
	Social Norms Survey
	The campus conducted a survey of its students using a national standardized instrument and utilized the survey results to initiate a campuswide social norming campaign to modify behavior by providing students accurate information about their peers’ alcohol and drug use. This education minimizes peer pressure and misperception about the level of alcohol consumption.



	Long Beach
	Alcohol, Tobacco, and Other Drugs Peer Education Program
	This program enhances alcohol and drug prevention and peer education programs on campus. 



	Los Angeles
	Alcohol Education Programming
	Alcohol education and prevention programs addressed responsible alcohol behavior with new members of fraternities, sororities, and athletes. 



	Maritime Academy
	Alcohol-EDU Interactive Program


	The Alcohol-EDU Program is an interactive, on-line alcohol education program which all freshmen are required to take. 



	Monterey Bay
	Alcohol Poisoning Educational Programs
	The reduction in the number of alcohol-related conduct incidents for on-campus residents is attributed to a two-pronged approach of increased educational programs and increased enforcement by both the campus police and residential life staff. 



	Northridge
	Social Norms Campaign with fraternities
	A social norms campaign was implemented with social fraternities. The core message of the campaign was “0-4 What does it mean to you?” A website www.zerotofour.com was created which provides extensive information about alcohol. 1,500 men and women participated in a multifaceted prevention campaign that targeted risk reduction behaviors. The intervention included a dynamic website comprised of a knowledge assessment, resources and safety tips for responsible alcohol use. 



	Pomona
	BACCHUS GAMMA General Assembly 
	Students and staff attended and participated in the BACCHUS GAMMA General Assembly during November 2002. This resulted in Greek leadership implementing policy changes requiring a representative to GAMMA from each Greek organization and establishment of social norms marketing. 



	Sacramento
	Sale of alcohol at football stadium
	The change in the sale of alcohol at the campus football stadium was reported as the most dramatic example of an environmental change that has positively affected student behavior. Alcohol-related problems have been minimized at football games. 



	San Bernardino
	Alcohol-Free Events
	The campus sponsors and/or funds alcohol-free events on Friday nights. More than 300 students typically attend these alcohol-free events. The campus reports that students who help plan these events become more sensitive to alcohol and alcohol-related issues. 



	San Diego
	ASPIRE
	ASPIRE is an individualized intervention program for students who violate the campus alcohol policies. The program is designed to reduce heavy episodic drinking and alcohol-related violations and problems.  



	San Francisco
	Athletic Alcohol Prevention Team
	Campus staff meet individually with each member of all athletic teams. Female and male members of the campus prevention team work with the women’s and men’s teams respectively because college-age women and men use alcohol for different reasons. The campus uses a model that acknowledges the gender differences in alcohol use patterns and the etiology of use. 



	San Jose
	Springing into Spring Break
	This week of activities before spring break was attended by over 300 students. The week began with an event in which breakfast treats were passed out with campus social norming messages on beverage napkins. The events held throughout the week included a Health Survival Skills workshop on the effects of alcohol and how to reduce risk and harm, use of fatal vision goggles to demonstrate the effect of alcohol on motor coordination, vision, and judgment, and workshops on the physical effects of alcohol use.

 

	San Luis Obispo
	Increased enforcement in residence halls
	The campus Housing and Residential Life Office increased enforcement of alcohol and drug policies in the residence halls. Alcohol is not permitted in residence halls. Residence hall alcohol policy violations have decreased over fifty percent within one year. 



	San Marcos
	Addressing alcohol promotion on campus
	Like most campuses, San Marcos is the target and recipient of hundreds of flyers and promotional materials on a regular basis from local bars and promoters advertising for night spots through the county. These ads, when examined closely, not only promote alcohol use in general, but often promote “lax security” and “18-year-olds welcome.” In response to these advertising and promotional activities, the campus developed a process to enforce its posting policy in such a way as to reduce the numbers of alcohol-related ads and flyers, and it developed community partnerships with local organizations and law enforcement to pressure local alcohol license owners and promoters not to promote on the San Marcos campus. 



	Sonoma
	Limitations placed on alcohol sales license for a convenience store 
	The campus was successful in placing limitations on the alcohol sales license for a convenience store to be built directly across the street from the campus and its 2,450 students who reside on campus. At the request of the campus, the regional ABC office conducted an investigation of the proposed license, and a number of conditions were placed on the convenience store’s license, e.g., banning alcohol sales after 10:00 p.m., limitations on the type of alcohol, and the size of containers that may be sold. 



	Stanislaus
	Late Night Stanislaus
	Late Night Stanislaus provides students the opportunity to find activities on campus that are fun and safe during hours that are typically dedicated to less productive activities such as student drinking. Offered Friday nights from 9:00 p.m. to 2:00 a.m., the program provides students the opportunity to participate in activities from basketball to dances to comedy nights. Food and non-alcoholic beverages are served free of charge to students throughout the night.
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