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The Orange County edifion of Prevention File
is published in cooperation with the County
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Suite 211, Santa Ana, CA 92701;
or call ADEPT at 714/834-4058;
or e-mail vyee@hca.co.orange.ca.us

You can find complimentary copies of the
Orange County Prevention File at many com-
munify health agencies, college and university
campuses, and selected public libraries. To
access a list of distribution points, visit the
Orange County Prevention File Webpage at
www.silvergategroup.com/OCPF.
A limited number of complimentary subscrip-
tions by mail are available; contact ADEPT as
above fo request consideration.
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We must work
together to
solve problems
as opposed
to an “us
versus them”
mentality—this
can prevent us
from resolving
community
issues.

CHIEF JOHN HENSLEY HAS
SERVED AS POLICE CHIEF IN THE
CITY OF CYPRESS since 1998
and is a 28-year law enforcement veferan with
experience in several Southern California police
departments. He has bachelor’s and master's
degrees in public administration and has been
awarded both the atforney general's and the

South Bay’s Medal of Valor.

How do you view the relation-
ship between crime and alco-
hol and other drug problems?
Drugs and alcohol can become problems
fo society in general, but in the criminal justice
system we often must respond because of sev-
eral factors. Frequently we are first responders
o these problems as other community insfitufions
fail fo recognize them until if's too late. Addiction
fuels crime—and violent crime. Infoxication is
often associated with many types of accidents,
such as car crashes, which have numerous con-
sequences for law enforcement agencies.

What policies or procedures
do you have in place in the
Cypress Police Department to
respond to alcohol and other
drug issues?

I'sit on the Orange County Drug and
Alcohol Advisory Board, so | am sensitive fo
these issues. As a department, we respond in
many ways, both in procedures and in how
our department is organized. In Cypress, we
practice COPPS, or community oriented, prob-
lem-solving policing, meaning we are utilizing
a systems approach fo defining and address
ing community concerns. We also use Crime
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Prevention through Environmental Design. Both

approaches mean that we work closely with
any group that can be of help and we consider
all aspects of problems or potential problems.
We recognize that the environment plays an
important role in problem reduction and crime
prevention.

We have a defeciive dedicated fo vice
issues who works closely with both Community
Development and Alcoholic Beverage Conirol.
We want fo ensure that new businesses, along
with businesses that change ownership or exist-
ing businesses, comply with all applicable laws
and codes.

We also have a unique program called
Police and Apartment Community Team. PACT
works on issues that affect apartment communi-
fies. We work in partnership with landlords and
managers on preventing drug acivity, handling
evictions, neighbor disputes, quality of life
concerns, current crime frends and theft preven-
fion. Code enforcement is an infegral part of the
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PACT commitiee. The city does not provide fax
relief, but provides economic incentives fo assist
properly owners in making improvements o their
premises in the form of low-cost loans.

| understand you’re inter-
ested in the Alcohol and Drug
Sensitive Information Planning
System, or ASIPS. How can
this help the police depart-
ment?

We are spearheading the adoption of
ASIPS in Cypress, Los Alamitos and Seal Beach.
ASIPS will give us better and more precise
information concening the alcohol and drug
problems in Cypress. ASIPS basically captures
alcohol and drug involvement in calls for service
and allows us to map out the location of these
calls in the community. “Hot spots” become
easily visible. | expect that we will learn even
more about the exact nature of how alcohol and
drug issues interface with crime. We hope ASIPS
will help us direct our assefs, as well as identify
additional resources to deal comprehensively
with the problem.

We will also be working with PATH, the
regional community prevention program in our
area. Developing a closer relationship with the
county and their resources, such as the Alcohol
and Drug Education Prevention Team (ADEPT),

will benefit all.
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Research suggests that
changing environments, or
settings where alcohol is
purchased or consumed, is an
effective prevention practice.
Please describe how your
department uses these kinds
of strategies.

Our vice detail assesses all requests for
new alcohol licenses. We are responsive fo
complains from neighbors about any problem
at an aleohol sales establishment. We use our
enforcement fools fo ensure liquor laws are
being followed. For example, we utilize sting
and decoy operations as needed. We also
contact establishments who remain in compli-
ance and send them congratulatory lefters
fo encourage continued cooperation with
alcohol laws.

We conducted two decoy operations last
year. That's where we send in an underage
youth to atiempt fo purchase alcohol. We
checked 20 establishments on each operation,
and only two outlets made the sale. This is in
stark contrast fo five years ago when we con-
ducted our first decoy operation and cited 16
out of 20 establishments in the city of Cypress
for sales to minors. Obviously, | believe that
the use of decoy operations drives down the
sales of alcoholic beverages to minors. The
threat of losing their ABC license is a significant
economic sancfion that business owners cannot
ignore.
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What kind of partnerships
do you need with commu-
nity agencies and residents
in order to prevent alcohol-
and drug-related crime?

We need agencies fo truly partner with

law enforcement in prevention. This is a two-
way sireet. For example, alcohol and drug
problems among the homeless are one area
we respond fo. Homeless shelters and the
like must be as responsive fo police needs as
they expect us to be fo theirs. We want fo be
their partners, and we need them fo help as
well, such as going the extra mile fo free up
bed space. We must work fogether o solve
problems as opposed fo an “us versus them”
mentality—this can prevent us from resolving
community issues.

Similarly, the community must be part of
prevention and solutions. We can move info
an area and restore public safety, but without
communily participation when we leave, the
problems return. Unless residents regularly
report neighborhood disorder or crime, these
problems only get bigger and serious conse-
quences are involved. T



in Outdoor Adverhsmg

The Back That
Ash Up youth
coalition
worked with
TUPP’s Tune
Out Tobacco
project to
sponsor
a media
campaign
contest
throughout
the county.

GOT PREVENTION? Orange Coum\/
residents are likely fo see new pre-
vention messages on billboards and

bus shelters around the county. Young people

and prevention advocates have teamed up fo
create and place messages related fo alcohol,
fobacco and other drug prevention.

Advertising can influence perceptions about
what is normal and acceptable. Prevention advor
cates are convinced that youths can help reach
the general public and that such youth-driven
messages confribute fo a supportive climate
for other preven-
fion activities.
local surveys show
that the public
does indeed see
and support such
messages.

In general,
fobacco control
advocates are
experienced in
using paid adver-
fising. And the
County of Orange
Tobacco Use
Prevention Program
(TUPP) s especially
knowledgeable
about artwork

It’s not only
nrmlng yuu

53,000 American:
of second hand *

every year.

and messages developed by youths. Several
groups working with TUPP sponsor contests for
themes and messages that end up on Orange
County billboards or bus shelters.

The Back That Ash Up youth codlition
worked with TUPP's Tune Out Tobacco project
fo sponsor a media campaign contest through-
out the county. The Tune Out Tobacco project is
funded through Proposition 99 to organize the
contest and visit schools and youth organizor
fions 1o recruit applications.

The American legacy Foundation supports
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We found that
79 percent
of people
agreed
that youth-
developed
artwork is an
effective way
to produce
antitobacco
media
products.
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the Back That Ash Up youth codlition, which
organizes and conducts the judging and media
events related fo unveiling the artwork af bus
shelters or billboards. The youths evaluated
winners among several media options: public
service announcements, billboards or cartoons.
The American legacy Foundation is a
national, independent, public health foundation
located in Washington, DC. It was created as a
result of the November 1998 Master Seftlement
Agreement on fobacco. The American Legacy
Foundation collaborates with organizations
inferested in decreasing fobacco consumption
among all ages and populations nationwide
and has established goals o reduce youth
fobacco use, decrease exposure fo secondhand
smoke, increase successful quit rates and reduce
disparities in access fo prevention and cessation
services and in exposure fo secondhand smoke.
For more information about the American Legacy
Foundation, visit www.americanlegacy.org.

"All the judges are under 18 years old,” said
Deven Jersin, one of the Back That Ash Up co-
chairs. "We wrote on score shesfs and selected
the one we thought would be best af getling
the message across.” Jersin, now a junior at
Hunfington Beach High, has been active with
the youth codlition for a year.

| don't think people redlize how bad the
health consequences are,” said Jersin. “| think if'
really important fo gef these messages out there."
Jersin's grandfather died from lung cancer and
she'd like to help make sure that doesn't happen
fo so many ofhers.

Jersin explained that the coalition is made
up of youths from all over Orange County.
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The coalifion sponsored a bus shelter ad in
Stanton last summer. The cartoon winners have
been used in various school newspapers and
newslefters.

Back That Ash Up members and the designers
of the winning messages were given an oppor-
funity to work with @ professional consultant to
move the original art into cameraready copy.

Michael Howard is an educational consultant
who has worked with several teen groups on pre-
vention messages. 'I'm a facilitator of the design
process. | really help the youth group develop an
effective message and help guide the process of
the design,” said Howard.

"Majority rules in decisions about what design
they ultimately select,” said Howard. He then
works with a graphic designer o fake the feed-
back from the group and enhance the original
student design.

"They're acively involved in all decisions and
on all adjustments o the design. | let them know
about what | have seen work successfully in the
production of other billboard projects, but they
make the decisions.”

Howard's goal with the group is fo develop a
completed art package fo deliver fo the billboard
company for placement. “The final product
is a creation of individuals and the group as a
whole—created by youths for youths,”
said Howard.

"The Back That Ash Up youth coalition also
worked on a bus shelter ad that was placed
in two locations near Marina High School in
Hunfingfon Beach in December,"” said Barbara
Brashear, program supervisor with TUPP. “The
message was geared fo a secondhand smoke



theme, with a young man smoking near his
friend. One half of the friend was a skeleton,
depicting the health consequences of environ-
mental fobacco smoke.”

Because state funds are used, TUPP is
required fo evaluate the media work. “Basically
we go fo where the billboard or ad is and ask
people nearby about their responses to if,"
said Sherryl Ramos, a health education associ
ate at TUPP.

A small incentive is provided fo people who
fake the survey. Ramos explained that the incen-
five might be a TUPP key chain or a candy bar.
"Most people are just willing fo talk about it,"
said Ramos.

"We found that 79 percent of people agreed
that youth-developed artwork is an effective way
fo produce anfitobacco media products.” Ramos
and her colleagues conduct these surveys after
every fobacco confrol media message is placed
on either a billboard or bus shelter and report
their findings fo the funder.

"These ads are really very present now in
public areas,” said Anabel Garcia, another
TUPP health education associate who works with
the Back That Ash Up coalition. “I think these
ads do contribute fo perceptions of whether
smoking is okay or not."

"Young people decide what's normal regard-
ing smoking based on what they see around
them." Garcia noted that Orange County
residents have one of the lowest smoking rates
in the nation, with 13 percent of adults and 9
percent of feens reporting that they smoke.
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In-kind Media Match
Thirty bus shelters throughout the county now display youth-developed “anti-drug” art
courtesy of Clear Channel Communications.

The Orange County Prevention Poster and Writing Contest received a big visibility boost in 2002
when Clear Channel, one of the largest media companies in the country, agreed fo use
firstplace-winning materials on area bus shelters.

The contest includes color posters depicting the contest's theme: Youth Leading by Example . . .
Alcohol, Tobacco, Other Drug and Violence Free. Other categories include black and white,
antialcohol ads, and antitobacco ads. Posters from each category are selected as winners and
placed in local museums, schools, businesses and this year, bus shelters.

"This is the first time we have had this kind of display power,” said Sally Warrick, education spe-
cialist and contest coordinator for the Orange County Department of Education. “People will see these
ads as they sit waifing for a bus or af stop lights. They're used fo looking for movie ads at these spots,
s0 we really are excited to have this opportunity for such greater coverage.” T

To find out more about the contest, or fo see the locations of the poster winner ads, visit the Website
at www.ocde.k12.ca.us/ prevention.
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\Adv{sory Council, visit the Website ot www.ocfnl.org )

PARTNERSHIP MEDIA PROJECT

Last spring, Orange County Friday Night Live Partnership Youth Advisory Council member

Sebastian Resirepo wrote a successful minigrant o the California Friday Night Live Parinership for
a media campaign.

Restrepo and three council members went fo a sfatewide fraining with eight other youth councils
in the state and learned how to implement such a campaign. They received $7,500 in resources
for the project.

"Our campaign is focused on a billboard that was unveiled December 5 at The Block in
Orange," said Sarah Thomsen, a project assistant with OCFNLP. The Youth Advisory Council also
worked with consultant Michael Howard fo develop a drivingunderhe-influence prevention mes-

"What kind of ride do you want out of life?" is the billboard message about underage
drinking and driving. The billboard was unveiled as part of a community event, with a hands- on
drinking and driving simulation game. Community organizations supported the campaign with
information booths.

The billboard runs for the month of December in front of the AMC Theatres at The Block. “If's a
very popular desfination point for Orange County youth,” said Thomsen. The grant covered the
costs of the graphics consultant, printing and placement at The Block.

"Ifs great fo see teens gefting this kind of experience—writing grants, making decisions about
media and organizing events,” said Thomsen. For more information on OCFNIP and the Youth
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THEY CAME SPORTING THE
. FAMILIAR RED RIBBON BRACELETS,

but the most impressive one af this
year's Rock for Red Ribbon wasn't on @ youth's
wrist—it was on sfage.

Hundreds of white paper sirips—each mec-
suring three by eight inches and signed by a
student pledging fo stay drug- and alcoholfree
—were fostened fogether fo make huge paper
chain. Youth advocates held the chain up
at the end of the threehour concert, an
event that kicked off Red Ribbon Week in
Orange County.

"The students did it all, and it was really
powerful o see,” said Phil Falcett, director of
the Community Alliance Network. “They literally
joined together to demonstrate their leadership
for a youth-driven drugfree message.”

The free event, held at The Block shopping
center in Orange last October, atfracted more
than 3,000 people. In addition fo the music
provided by bands Corday, Scarlet Crush and
Solarcade, spectators were freated fo perfor-
mances by cheerleading teams from Orange
High School and the University of California,
Irvine as well as the Los Angeles Laker
Girls, and presentations by City of Orange
Councilwoman Carolyn Cavecche and anti-
fobacco advocate Debi Ausfin.
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twas quite a crowd,” Falcetti said. “The
people were very energefic and enthusiasfic.”

The wristbands, which have become a mainstay
during Red Ribbon Week acfivities in Orange
County, differed slightly this year. In past years
the red rings bearing the message "Drug Use

ls Life Abuse” were handed out by the sheriff's
office. However, CAN representatives decided
they wanted o take the message one step further
by changing it fo something more empowering
for the youth, said Mike Shumard, CAN's Red
Ribbon coordinator for Orange County.

CAN debuted a new bracelet with the mes-
sage "lead By Example.” The new slogan was
designed to motivate students fo work with their
peers fo create a drugfree environment. CAN
advocates came up with the phrase affer work-
ing closely with Orange Counly students.

"The bracelets are a reminder for students o hold
each other accountable,” Shumard said. "By
making the students leaders who are walking the
walk and talking the talk, we'll get the others to
follow through.”

Getting youths fo take a more active role in
prevention is a goal CAN advocates are frying
fo accomplish year round, not just during Red
Ribbon week. Earlier in October, the organizo-
fion sponsored Red Ribbon fraining at Esperanza
High School in Anaheim. More than 100
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elementary, junior high and high school
students from 20 schools throughout Orange
County aftended.

The halfday training event consisted of
workshops that were faught by student lead-
ers. Breakout sessions included Project Alert, a
program that supports mentors visiting middle

schools o feach prevention, enhancing alcohol,

drug and tobacco policies on campus; asset
building for students in campus organizations;

media literacy fo allow students fo frain other
students at their schools; and two media advor
cacy workshops that encouraged students to
make a difference in their communities through
the use of media.

"About 20 students attended each workshop,”
Shumard said.

At the end of the breakout sessions, students
reconvened with their schools and drafted plans
fo implement drug- and alcohoHree aciivities
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during the rest of the year on their campuses.
Advocates from other community-based preven-
fion organizations were on hand fo help the stu-
dents create their campus plan. These advocates
gave students the fools o plan and the resources
fo implement the activifies. “If's amazing to

see how these students are leaders on their
campuses,” Falcetti said. “When you see them
in action with their peers, you really understand
how creative and powerful they can be.”
Jessica lenhoff, a junior af Esperanza High
School, supports having students lead the frain-
ing and take a more active role in prevention
activities. The 16-yearold is part of the Peer
Assistance Leadership program at Esperanza
High School and helped focilitate one of the
fraining workshops.

‘I think it's more effective fo have students
conduct the training because you hear it directly
from someone in your shoes,” Jessica said. “The
message is more clear. Ifs something you can
relate fo."
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With more
direct youth
involvement in
the activities

Another Esperanza High

such as this year's Rock for Red

School student, Jonathan Ekblad, and more Ribbon wristbands, Falcetti said
also attended the fraining event. focus on peer i deris e carrying on the anfi
"There is definitely a need for relqtionships, drug message at their campuses

people fo be informed and edu-
cated about the consequences
of drug use,” the 17-yearold
senior said. “Just being a part
of that educational process is

a blessing.”

According fo Falcefti, in Red
Ribbon Week's 16-year history,
students had been "microscopic
awareness fools” who tied red
ribbons around frees and made
pledges fo be drugree. Since
Red Ribbon Week was only
celebrated during a single week,
it was difficult for most students fo
fake the message fo heart.

With more direct youth involvement in the

activifies and more focus on peer relationships,

such as this
year’s Rock for
Red Ribbon
wristbands,
Falcetti said
students are
carrying on
the anti-drug
message at
their campuses
yearround.
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year round.

"The youths buy info it now,"
he said. "It means much more than
if we come into the schools and
do an assembly telling them to stay
drugdree.”

Shumard said CAN advocates
are frying fo build relationships
with students and teachers by
visiting the different schools
and "blasting them with prevention
activities.”

"We tell them about what we
do in January and June, nof just
during the Ocfober Red Ribbon
Week,” Shumard said. “Ifs not just a week for us;

its a yearlong celebration. We remind students
fo continue these acfivifies and fo focus
on the school’s antialcohol policy throughout
the vear, especially during prom when kids like
fo drink."

The fraining session held last October was
fargeted to helping students keep the Red
Ribbon message going year round. Shumard
said having students who are mentoring and
encouraging their peers to be involved with their
community and school organizations throughout
the vear helps fo spread the message as well.
"Any Orange County event or activity with @
good positive message about being alcohol-
and drugfree is what Red Ribbon symbolizes,"
said Folceti.

"Red Ribbon is about making good choices
and living a clean, healthy lifesyle,” he said.
"That's what we fry fo get across in our message.
Red Ribbon Week is just a catalyst for prevention
acfivities happening throughout the year.” T3



